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As South Florida's preeminent luxury lifestyle
publication with a focus on Fort Lauderdale,
Venice engages a broad, high-net-worth
audience interested in art, culture, luxury
goods, travel, entertainment, fashion, real
estate, design, décor and cuisine. Venice also
offers multi-media advertising opportunities in
print, digital and in-person, through highly

sought-after sponsored events.
The award-winning magazine, created by
industry veteran Carlos Suarez and led by
my-award-winning writer, Jessica Graves,
vites readers to soak in every page within
igh-end and visually captivating formats.
e presents an intoxicating glimpse into a
mic cultural scene set against a seaside
opolis. Welcome to Fort Lauderdale,
the Venice of America.

“We love wor
because the
Panthers; ¢ to the local community and
showcasing _ et has to offer. This group never

to impress
with lented writers, exciting
stori i We’re proud to partner
- i publishing family.”

—Matt Caldwell

nthers and BB&T Center



AWARDS & ACCOLADES

American Advertising Federation:
ADDY AWARD (2014 - Present)
Multiple Local, Regional & National
ADDY AWARDS for Publication
Design & Direct Marketing

Printing Industry of Wisconsin:
BAGER AWARD (2014 - Present)
Multiple Regional "BAGER AWARDS"
for Excellence in Printing
(Best of Category: Magazine
Sheetfed Cover/Web Text)

Printing Impressions:

GOLD INK AWARD (2014 - Present)
Multiple International GOLD INK
AWARDS for Excellence in Printing
(Best of Category: Consumer
Magazine)

Printing Industry of America:
BENJAMIN FRANKLIN AWARD,
“BENNY AWARD" (2014 - Present)
Multiple International "BENNY
AWARDS" for Excellence in Printing,
(Best of Category: Magazine _
Sheetfed Cover/Web Text)dl

Printing United Allia
PREMIER PRINT AWARI
International PREMIER
AWARD for Excellence i
(Best of Category:s
Lithography, Mag
Sheetfed Cover/W;x
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Additionally, we distribute to large-scale international even

International Boat Show, Fort Lauderdale Internationa
Festival and Seaglass Rosé Experience. Venice also partners wi
such as the Charity Guild, Broward Public Library Fa

for premium placement at high-profile events.
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NG: MARCH/APRIL/MAY

’ MULA 1, PALM BEACH BOAT

/&ND ART WEEK:

;{Spotlighting the people & events in

4 racing, art, yachting and luxury
dream homes.

SUMMER: JUNE/JULY/AUGUST
ANNIVERSARY / SUMMER ISSUE: ¢
From vacation to staycation and
everything else under the sun.

FALL: SEPT/OCT/NOV

THE YACHTING ISSUE
Preview: The Fort Lauderdale
International Boat Show.

' WINTER: DEC/JAN/FEB

/" ART WEEK, HOLIDAY AND THE

' SEAGLASS ISSUE:
A celebration of must-see artists,
galleries, festive fashion and a A
preview of Fort Lauderdale's #1 /
rosé festival, Seaglass Rosé

Experience.

IN EVERY ISS

VENICE VIBES:
What's trending today’s cultur
landscape in music, literature, x
design, culinary arts, events and ®%\
more

PANTHER'S PROFILE:
Spotlight on Florida's NHL Hockey
team

)\ CHEF SPOTLIGHT:

Featuring the faces behind the best
dishes in town

ESCAPES:
Travel inspiration to satisfy your
wanderlust

SHAKE IT UP:
Celebrating the finest in cocktail
creations

THE SCENE:
The best of South Florida's social
scene

IN RETROSPECT:
Reflecting on important moments

: in South Florida's history

tian Alexander



PRINT RATES & DEAR:

1X

INES

Full $6,250 € 2

Spread $8,000
Inside Front Cover $8,800 SOLD through Spring 2023 e
Inside Back Cover $7,250

Back Cover $9,250 SOLD through Summer 2022

2X

Full $5,500

Spread $7,500

Inside Front Cover $8,250
Inside Back Cover $6,895
Back Cover $8,650

4x

Full $5,000
Spread $7,000
Inside Front Cover $7,700 /
Inside Back Cover $6,500
Back Cover $8,200
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DIGITAL MARKETING

Venice values its partners and can customize creative solutions that best fit
your brand’s needs. Through our content marketing initiatives, you will have
the opportunity to connect with our digital marketing team to create content
and stories that resonate with our readers.

EMAIL CAMPAIGNS
WEBSITE BANNERS
FACEBOOK & INSTAGRAM POSTS & REELS
NEW ALEXA SHOW APP

COMING SOON...
VENICE CHANNEL ON ROKU & APPLE TV
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VENICE
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A People Food Features Travel Art&Culture Style Events More »

Travel
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A Sense Of Place

6.8 K FOLLOWERS 3.6K FOLLOWERS
@VenicemagFTL @VenicemagFTL



EMAIL MARKETING

Venice regularly connects with an audience of 6K+ targeted subscribers
through its newsletters and dedicated e-blasts.

Reach: 6,000+ subscribers
Average Open rate: 30%+

DEDICATED E-BLAST
Pixel Dimension: 650 x 900 pixels
Cost: $1000

NOTES
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All digital media |4 YI |4 *JL | y *J
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Resolution: 72 dpi
File Format: GIF or
JPEG Files
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WEBSITE

The digital edition of Venice is read throughout the world and has global
appeal. There are more than 200,000 unique page Vviews per issue.
Place your brand in front of Venice's discerning digital subscribers with our
prominent banner ad positioning. Our responsive website format allows for
ultimate visibility on mobile, tablet and desktop devices.

Plus, we've added a new event calendar for our advertiser's events which are
also included in the bi-weekly round-up newsletter, Venice Vibes.

VENICE
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SPECS & COSTS

HORIZONTAL TOP
BANNER AD -

$1000 MONTHLY
Pixel Dimension: 728 x 90
pixels

SKYSCRAPER BANNER

AD - $500 MONTHLY
Pixel Dimension: 300 x 600
pixels

BOTTOM SQUARE
BANNER AD -

$500 MONTHLY r+
Pixel Dimension: 300 x200 ;_;

pixels v fyoex

SKYSCRAPER
BANNER AD

NI(

EVENT LISTING -

$50 PER EVENT hd
(Free for annual advertisers) —~
-
LIGHTS, CAMERA, NATIVE SON
ACTION!

Steve Hudson grew up biking and
At home with indie film producer  surfing and spearfishing and now
turned director, Shona Tuckman.  he wants to make sure Fort SHORT

BANNER AD

Lauderdale remains a place where
¥ fye= S .
all that is still possible.




SOCIAL MEDIA

Venice's social media platforms—Instagram, Youtube and Facebook—
create an emotional and memorable dialogue with our readers.

Benefit from this trusted engagement by thoughtfully embedding your
brand within these spaces.

Sponsored posts are subject to editorial review in order to organically align
with the Venice brand.

Cost: Curated Post: $500

r L ]
3.6K FOLLOWERS - 4 o =
[ Registrate w ‘ Iniciar sesion
@ 6.8K FOLLOWERS
Venice Magazine 8+ Seguir
[} \ N )
® e— ) . .
t Lauderdale's award-winning magazine
1| [eosscmmar a6 CED 7eoxmm| tagram.com/venicemagftl facebook.com/VeniceMagFTL
: i i t Lauderdale, FL - venicemagftl.com
Venice magazine
ConnisPeuiis Sertol Hovish T Tweets Fotos Me gusta
@venicemagftl for a chance to be featured!
www.venicemagftl.com
uuuuuuuuuuu " Venice Magazine
Brazil's newest SoFla import includes the limited-edition yoga pants
: from @liguidoactive, now at Hollywood, Fla.




PRINT SPECS

TRIM
(9” x 10.875")

LIVE AREA
(8.625” x 9.5”)

BLEED
(9.25” x 11.125")

Venice requires ads to be submitted as final high-res
CMYK PDFS. All PDF files must meet PDF X/4
standards at 300 dpi.

Spreads must be submitted as two single-page
PDF/X-4 files. Link all high-resolution images and fonts
in the native application file before creating the PDF. VENICEMAGFTL.CO\
All fonts must be fully embedded (no subsets) in the
PDF document.

CMYK files are mandatory. Any files sent as RBG will be
converted. This may cause color shifts, for which we
will not be responsible. Venice also supports files
created in Quark Xpress, Adobe Photoshop, lllustrator,
or InDesign. All files should be collected with fonts and
images.

Remember to allow for bleed (0.125 inches beyond
trim and marks should be offset 0.25 inches). Spreads
must be submitted as two single-page PDF X/4 files.

FULL PAGE

Live Area: 8.625"w x 9.5"h
Trim: 9"w x 10.875"h
Bleed: 9.25"w x 11.125"h
BLEED 0.125"

SPRING 2022

TWO-PAGE SPREAD MATERIALS

*Must be supplied as single pages,
as per the full-page size requirements
above.



“As a global boat
dealership, the exposure
that Venice magazine
has given us has been
tremendous. Venice has
increased our branding
and given us the
opportunity to be seen
in places we would
never have been seen.”

—Tiia Weckstrom
President of The One Marine Flo

VENICEMAGFTL.COM

ADVERTISING CONTACT EDITORIAL CONTACT
Tracy Roloff Jessica Graves
Director, Advertising & Strategic Initiatives Editor-in-Chief
tracy@venicemagftl.com jessica@venicemagftl.com

VENICE Magazine, LLC | 3115 Terramar, Suite 18, Fort Lauderdale, FL 33304
Phone: 954.982.2046
@venicemagftl



