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CAPTURING THE ESSENCE OF
THE VENICE OF AMERICA 
In January 2014, Whitehaus Media Group
introduced Venice as the premier
magazine in Fort Lauderdale. The quarterly
magazine embodies the high-end essence
of the seaside metropolis through its
coverage of fashion, design, art, food and,
most importantly, the personalities that
define our region. Each issue presents
exciting stories from accomplished writers
and photographers on topics that are most
important to the discerning South Florida
reader.

MISSION

Charlotte McKinney photographed by 
John Russo for Venice's Summer 2015 issue



“When I saw the first issue of Venice
magazine, I knew immediately that it was the
perfect advertising vehicle for Las Olas
Boulevard. The day that Publisher Carlos
Suarez brought the proposed ad to show
me, I almost cried because it was so
beautiful. When I presented the ad to the
president of The Las Olas Company, he
immediately responded, 'It’s fantastic! This
should set the bar for all of our future print
advertising.' Venice has certainly set a new
bar for creative, elegant and  effective
publishing for the Fort Lauderdale area.
Venice continues to take Las Olas Boulevard
in a new and exciting direction."

—Van Padgett, senior VP of The Las Olas
Company

“Venice: a new coming of age for Fort
Lauderdale!”

—John Hall Nelson, owner of J Nelson &
John Hall Nelson Interiors 

“Venice has a look and feel perfect for our
brand. The quality of the book speaks for
itself; it’s the type of publication readers
keep and put on their coffee tables. We are
proud to be a part of it and more proud to
have it shaping Fort Lauderdale.”

— John D’Amico, VP of Operations at
Levinson Jewelers

“Venice’s audience is exactly who we strive to
put our properties in front of: smart, savvy
and sophisticated people. We know that
when we partner with Venice, we’re actually
partnering with all of Fort Lauderdale’s true
tastemakers. Venice and Fortune
International Group share the same vision for
Fort Lauderdale, and we look forward to a
long collaboration.”

—Andrea Greenberg, VP of Marketing at
Fortune International

“Bimini Boatyard Bar & Grill has been in
Venice magazine since the launch in 2014. In
an age where print media is losing ground to
digital, Venice magazine has established a
must-read publication for South Florida.”  

—Steve Hudson, president of 
Hudson Capital Group

TESTIMONIALS

Photographed by Andreas Ortner



DISTRIBUTION

QUARTERLY CIRCULATION 30,000
13,000 Mailed directly to homes with an average income of $200,000+
15,000 Distributed in high-net-worth, high-traffic areas
2,000 Special events

AFFLUENT MAILING
  Venice magazine is mailed directly to a hand-selected group
of Fort Lauderdale’s elite businesses, influential tastemakers
and trendsetters. 

SPECIALITY DISTRIBUTION
Venice is also distributed at high-traffic, luxury areas in Fort
Lauderdale’s most
prestigious shopping centers and districts, such as:
• Las Olas Boulevard
• The Galleria Mall
• The Colonnade Outlets at Sawgrass Mills
• Aventura Mall
• Weston Town Center
• The Shops of Pembroke Gardens
• The W Fort Lauderdale
• The Ritz-Carlton, Fort Lauderdale
• The Riverside Hotel
• Real estate brokers
• Gated communities
• High-end condominiums
• Physicians’ offices
• Spas & salons
• High-end fitness centers

RETAIL DISTRIBUTION
Venice is also distributed at all South Florida locations of
Barnes and Noble, and Whole Foods Market.

EVENT DISTRIBUTION
We’ve partnered with key organizations to premium distribution at events. They include luxury suites
at Miami Dolphins, Miami Heat and Florida Panthers games, and at the Fort Lauderdale International
Boat Show.

DIGITAL PRESENCE
The digital edition of Venice, veniceftldigital.com, is seen throughout the world and has global
appeal. There are more than 200,000 unique page views per issue. 
Our growing audience stays connected to us on a daily basis through our various social media
platforms, including Facebook, Twitter and Instagram. Follow us at @venicemagftl.

affluent in-home mailing

high-traffic areas

luxury hotel
and

condos



PARTNERSHIPS

MIAMI DOLPHINS 
The Miami Dolphins welcomed Venice magazine into its family, placing our
publication in the luxury skyboxes and at its special events throughout the
region. Just another reason why Sundays in fall are so special in South Florida.

THE MIAMI HEAT  
One of South Florida’s most beloved sports organizations, the Miami Heat has
captivated the nation both on and off the court. Venice magazine has partnered
with the elite sports organization, distributing our publication in the luxury
boxes at every home game at American Airlines Arena.

FLORIDA PANTHERS
Attracting an international fan base, hockey and South Florida’s cherished Florida Panthers add
to the region’s fast-paced, sports-centric environment. Venice magazine has partnered with the
hockey organization to distribute magazines in all box suites and at the exclusive Club Red
premium lounge.

MERRILL LYNCH WEALTH MANAGEMENT
Merrill Lynch’s Fort Lauderdale Complex has put “big picture” thinking at the center of everything
it does, notably through the collective wisdom of the more than 200 dedicated financial advisors
and client associates from seven offices throughout South Florida. Venice magazine has
connected with the firm to present exclusive, VIP dinners and events.

COMMUNITY PARTNERS
Greater Fort Lauderdale Gay & Lesbian Chamber of Commerce: promoting
business and economic opportunities for the LGBT and LGBT-friendly
communities.

Greater Fort Lauderdale Chamber of Commerce: the oldest and largest
business organization in Broward County.

LUXURY BRAND PARTNERSHIP 
Maserati-Ferrari of Fort Lauderdale
Florence luxury furnishings
Michael Dawkins Home
Clima Outdoor



ADVERTISERS
A SELECTIVE LIST OF TOP LUXURY BRANDS

Photographed by George Kamper at
Hugh Taylor Birch State Park



IN EVERY ISSUE:
City Cool
Shake it Up
The Seen
In Retrospect

SPRING
Tastemakers
Dining
Culture

SUMMER
Travel
Art
Interior Design

FALL
Boating
Boat Show Preview
Visionaries

WINTER
Movers & Shakers
Style
Fashion & Jewelry

EDITORIAL CALENDAR

For editorial information, contact nila@whitehausmediagroup.com



CUSTOM UNITS AND INSERTS
Venice offers tailored solutions, special platforms,
inserts and exclusive sponsorships for sections.
*Insertion rates TBD



E-BLAST SPECS &
REQUIREMENTS

DEDICATED E-BLAST
Connect your brand with Venice readers through a dedicated e-blast. 
Our reach includes 8,000+ affluent members of Fort Lauderdale. 

• Cost: $500
• Reach: 3,000+ subscribers
• Open rate: 25%

DIMENSIONS
Dedicated e-blast: 650 x 900 pixels
Featured Position: 650 x 450 pixels
Sponsorship Position: 578 x 85 pixels

• All supplied display ads must be GIF or JPEG files
• Resolution: 72 dpi
• No Flash/Rich Media

PLEASE SUPPLY
• Test List: Email addresses that should receive test e-blast (agency  
personnel, advertiser personnel, legal, etc.)

• Seed List: Email addresses that will receive FINAL e-blast
• URL to which ad will link 

*All of the above items should be submitted seven (7) days prior to the
newsletter/e-blast date. Missing items will delay deployment.

Cool off with VENICE Magazine as it heats up the 
55th Annual Fort Lauderdale International Boat Show.

Your exclusive invitation to join us at the

VIP HOSPITALITY LOUNGE
presented by 

Thursday, October 30 — Monday, November 3
HALL OF FAME, F DOCK, 13A

Fort Lauderdale International Boat Show

Complimentary Cocktails and Sweets
Exclusive Preview of the Ultimate in True Beachfront Living, 

Auberge Beach Residences & Spa Fort Lauderdale 

Invitation non-transferable  |  Lounge open 10 am to 7 pm daily
RSVP required to rsvp@whitehausmediagroup.com



GENERAL RATES & DEADLINES

ISSUE
Fall 2015
Winter 2015
Spring 2016
Summer 2016

SPACE RESERVATION
August 11
November 4
February 11
May 12

MATERIALS DUE
August 18

November 11
February 18
May 19

PUBLICATION DATE
September 10
December 16
March 18
June 20

1X
Full page $6,250
Spread $8,000
Inside Front Cover pg.1 $8,800
Inside Back Cover $7,250
Back Cover $9,250

2X
Full page $5,500
Spread $7,500
Inside Front Cover pg.1 $8,250
Inside Back Cover $6,895
Back Cover $8,650

4X
Full page $5,000
Spread $7,000
Inside Front Cover pg.1 $7,700
Inside Back Cover $6,500
Back Cover $8,200

Any other premium site +10%
Circulation: 30,000



SPECS & DEADLINES

Venice requires ads be submitted as final high-res
CMYK PDFS. All PDF files must meet PDF X/4
standards at 300 dpi. Spreads must be submitted
as two single-page PDF/X-1A files. Link all
high-resolution images and fonts in the native
application file before creating the PDF. All fonts
must be fully embedded (no subsets) in the PDF
document. All files must be CMYK; we will not
accept RGB. All RGB files will be converted. This
may cause color shifts, for which we will not be
responsible. Venice also supports files created in
Quark Xpress, Adobe Photoshop, Illustrator or
InDesign. All files should be collected with fonts and
images.

AD SIZING REQUIREMENTS
Ad sizing requirements are listed below. Remember
to allow for bleed (.125 inches beyond trim and
marks should be offset .25 inches).
Spreads must be submitted as two single-page
PDF X/4 files.

FULL PAGE 
Live Area: 9.5" w x 11.5" h
Trim: 10" w x 12" h 
Bleed: 10.25" w x 12.25" h 

SPREAD
Live Area: 19" w x 11.5" h 
Trim: 20" w x 12" h 
Bleed: 20.25" w x 12.25" h

UPLOAD INFORMATION
Ads may be submitted using file transfer programs such as FileZilla or Fetch

Address Host: ftp-whitehausmediagroup.egnyte.com
User ID: ftp$whitehausmediagroup   Password: whitehausmediagroup2014

Whitehaus Media Group
1680 Michigan Avenue, Suite 1013, Miami Beach, Florida 33139  v 786.342.7656  f 305.759.9279

Production questions: adriana@whitehausmediagroup.com

BLEED

TRIM

LIVE AREA

SPRING 2015

 SAMANTHA HOOPES

TM

 FORT LAUDERDALE’S MAGAZINE

http://fetchsoftworks.com
https://filezilla-project.org


Bal Harbour: An oversized biannual custom
publication produced for Bal Harbour Shops. The
seasonal coffee table book features an
international roster of writers and photographers.
Circulation 100,000. 

Cultured: Cultured is a is publication printed
five times a year that celebrates the intersection
of art, architecture, fashion and design. Cultured
speaks to a discerning, design-minded audience
through its compelling interviews, luxurious
features and portraits of the innovative
personalities who are shaping design and
architecture today. Circulation 30,000. 

Venice: Venice magazine embodies the high-
end essence of the seaside metropolis of Fort
Lauderdale through its coverage of fashion,
design, art, food and most importantly, the
personalities that define our city. The quarterly
magazine is dedicated to showcasing quality
content to its readers with world-class
photographers and writers. Recipients of Venice
Magazine have minimum household incomes of
$100k and the median HHI of Venice magazine
readers is over $200k.
Circulation 30,000. 

Ultratravel: Ultratravel US is the American
edition of Ultratravel, Europe's largest luxury
travel magazine. The large format, high-quality
quarterly publication is the latest edition in the
rapidly expanding family, which includes India
and the Middle East. 
Circulation 200,000.

DESIGN  |  ART  |  ARCHITECTURE

SUMMER 2015

®

CULTUREDMAG.COM

whitehaus 

SUMMER 2015

CHARLOTTE MCKINNEY

TM

FORT LAUDERDALE’S MAGAZINE



WHO WE ARE

Whitehaus Media Group is a privately owned, Miami-based publishing company. Under the direction
of Carlos Suarez and Sarah Harrelson and a world-class team of artists, editors, writers and
photographers, Whitehaus publishes highly coveted titles for the luxury fashion, travel and design
markets, as well as collectible art and design books.

Whitehaus produces additional titles, such as Bal Harbour, Cultured and Ultratravel.

Carlos Suarez with his wife, Lori

ADVERTISING CONTACT INFORMATION 
Lori Warriner
Sales Director
Lori@whitehausmediagroup.com
V: 786.342.7656
C: 305.505.1971

Adriana Sandoval
Associate Art Director 
Adriana@whitehausmediagroup.com
V: 786.342.7656

1680 Michigan Avenue, Suite 1013  Miami Beach, Florida 33139  V 786.342.7656  F 305.759.9279    whitehausmediagroup.com



ADVERTISER CONTRACT

ADVERTISER LEGAL NAME

CONTACT PERSON

BILLING ADDRESS

CITY STATE ZIP

PHONE FAX

E-MAIL

PLEASE CHECK ONE BOX TO INDICATE PLACEMENT. LIMITED AVAILABILITY.

AD SPECIFICATIONS
Venice magazine requires high-resolution PDF files. All images should be in CMYK format, at a minimum resolution of 300 ppi. Venice magazine does not accept files in RGB format.
Any specified color must not exceed a total tonal value of 300, meaning the percentage of tint of each color (K+C+M+Y) when added, must not exceed 300% combined. A “rich
black” color should be used to avoid a “washed out” appearance whenever large fonts, graphics, boxes or backgrounds are to print as black. Use the values of 100% black, 60%
cyan, 40% magenta and 40% yellow to create a “rich black.”

FULL PAGE 
Live Area: Inches: 9.5” (width) x 11.5” (height), MM: 231.78 x 292.1
Trim: Inches: 10” (width) x 12” (height), MM: 244.48 x 304.8
Bleed: Inches: 10.25” (width) x 12.25” (height), MM: 248.29 x 311.15

SPREAD
Live Area: Inches: 19” (width) x 11.5” (height), MM: 476.25 x 292.1
Trim: Inches: 20” (width) x 12” (height), MM: 488.95 x 304.8
Bleed: Inches: 20.25” (width) x 12.25” (height), MM: 495.3 x 311.15

Terms and Conditions: 1) This contract has been signed by an individual authorized to sign for the above named firm. 2) Cancellation will only be accepted upon receipt of written notice within 72 hours of placement of order. In the event the
payment is delayed, the Advertiser agrees to pay a service charge of 1.5% per month on the unpaid balance. Advertiser shall be liable for all legal fees and other costs and expenses incurred by Whitehaus Media Group for the collection of any sums
due and owing. 3) The Publisher reserves the right to exercise printer’s prerogative concerning details relating to type face, style, and minor adjustments in the layout of display advertisements. 4) The person signing this contract warrants that they
are authorized and have the right to use trademark, trade name, photographs, or any illustration used therein. The Advertiser will indemnify and hold harmless the Publisher from any and all liabilities. 5) The Publisher sells advertising space in its
publication(s); it does not sell advertising. The Publisher will attempt to reproduce adverting materials in the best possible manner but the Publisher is not responsible for the exact reproduction of materials, especially but not limited to the exact
reproduction of color materials. The Publisher is specifically not responsible for matching PMS colors.

Rate:

Total Cost:

x___________________________________________________________________________
Authorized Signature                              Date                              Printed Name

UPLOAD INFORMATION
Address Host: ftp-whitehausmediagroup.egnyte.com

User ID: ftp$whitehausmediagroup   Password: whitehausmediagroup2014

whitehaus
1680 Michigan Avenue, Suite 1013  Miami Beach, Florida 33139  V 786.342.7656  F 305.759.9279    whitehausmediagroup.com
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1X

Full page $6,250

Spread $8,000

Inside Front Cover pg.1 $8,800

Inside Back Cover $7,250

Back Cover $9,250

3X

Full page $5,500

Spread $7,500

Inside Front Cover pg.1 $8,250

Inside Back Cover $6,895

Back Cover $8,650

4X

Full page $5,000

Spread $7,000

Inside Front Cover pg.1 $7,700

Inside Back Cover $6,500

Back Cover $8,200


